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Welcome! It’s so interesting to see your interest in my work. Stay as long as you
want and visit my website if you'd like to stay longer :)
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https://farayolajoaquim.com/
https://mail.google.com/mail/u/0/#inbox
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Farayola Joaquim

Reports Snapshot Custom Jul 22 - Aug 14, 2024 ~ Ill] < A rafﬁc acquisition © - I"] @ ‘<: -~ /
OW ARE ACTIVE USERS TRENDING? HOW WELL DO YOU RETAIN YOUR USERS?
(4 User activity over time . User activity by cohort . Sessions by Session primary channel group (Default Channel Group) Day Sessions by Session primary channel group (Default
Based on device data only over time Channel Group)
iSISIDAYS Week 0 Week1 Week2 Week3 Weekd Week 5
3.9K
All Users 1000% 11% 0.4% 04% 01% 0.2% Cross-network
SEBAYS Jun 30 - Jul 6 - | | | |
898 Organic Search
Jul7-Jul13
After a month of taking charge of a client’s SR Direct
O 1 campaign, running a search campaign and a i - 7%
. performance max campaign. We recorded an Jul 28 - Aug 3 Lo
increase in website traffic by over 200%. Achieving Aug 4 - Aug 10 - Paid Search
the first month’s goal of brand awareness. ' , e
. : . . . 6 weeks ending Aug 1 View retention => Referral
This also improved the client’s ranking on the Aug 4- Aug 10 + Week 0 23 30 Direct
g q ope Users 1,033 Cross-network
search engine moving from the 13th position to S e - TR R R

HICH PAGES AND SCREENS GET THE MOST VIEWS? WHAT ARE YOUR TOP EVENTS? IFORMING KEY EVENTS

the 3rd position.

The 2 highest traffic sources “Cross-

B 5 t', eet O : network” and “paid search” were from
w 'S Google Ads campaign | oversaw

[ J
O 3 [}
oDerREBETRERTFECCOCEENBANCEeCNBECENEE=C0=weeEBMsBE GE x| w®cllcBASCIG +
&« > © 2 semrush.comfanalytics/keywordgap/?q=https%3A%2F%2Fbearstreetoutfitters.com%2F&searchType=domain&keyword... % ¥ o ® (b £ Relaunch to update :
oogle User Exper... @ Joaguim Farayola.. 2 Female sexuality .. &% al Strai arke rategi... ealthsimple Tax... n Altruistic Life -.. @ Amazon.ca: Low P... ookmarks
it:;\j;‘u Exp @ Joaguim Farayol I Femal lity . Digital Strategy &.. (E] Marketing Strategi... ) Wealthsimple T: W An Atruistic Lif a a Low P » 3 Al Bookmark We had recorded
Embarked On keyword ing Ma Filter by keyword Q, | | Position w || Volume w || KD » | Intent v || Advanced filters w .
: : 2.17k conversions
research using SEMRush to | o e e Y cuson | 1oz - | €
: . o : (add to cart,
ldentl@ Opportunltle S, review LR et £ Global Volume 165K KD ® Easy (27%) Com  Results d . .
. . @ bike rentals € m United States aex || 5F @EET 504 208m 1rections to store
website and search engine < Advertsing . B )
. . +) & bike rental > &5 Uni T cPC $0.84 .26 334M s _
&) SocialMecla i Anitedikngdol S Call fI'Om adS, WebSIte Conversions « Impressions v

(@ bicycle rentals = Germany 1.04 172M

rank and competitor analysis. h .
This helped guide campaign e ryr— SR e visit to the “book 2.17K 22.7K

Optimization processes, target [Z] Agency Solutions i | hw{ 1o start an e bike rental . bike rental 4.4K 2 s nOW, page) in a 2

. : @ e bike for rent 5> buslress ——— aaK | 228 95M . .
the rlght aUdlence and :;N;:::::T @ e bike rentals > ::::;l:r?::.;;:rua :;:::e bike rental near me 3.6K .28 73.7M mOnth pQTIOd Wl th a
incre ase ROI ::er:lanagement () ebike rentals near me » SERP Analysis (~305 00) Page AS Domains 2.32 3.4M Camp aign budget Of

ichi -a- o
@ rent a ebike » 1 pedegoelectrichikes.ca/rent-a-pedego/ 1§ [ 4 1.26 25.8M

- less than $20/ day

(@ electric bike rentals near me > nomadesduparc.com/en/products/ele... [ 2.32 90.4M
SEOquake for your =

browser i . :
(@ e bike rental near me Erre——————— 2.32 131M and an Avg. Cost pe r

Hire a digital agency
(@ e bike rentals near me »> = 2.32 58.9M

o Click of less than $1.

Bioqiam @ e-bike rentals 5 0 . 026  56.

hittps:fJwerw semrush com/analyticsfkeywordoverview/?db=calcurrency=usdia=bicycle rentsls
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NO MAN CAN GIVE THIS LEVEL OF SUPPORT

FOR THE LOVE OF

SHOP NOW

THEBRAGIRL.COM
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f\ SAA  Products~  Services  Industries  Resources™  Company ~ Support 7 Contact us »

Simplifying solutions to
amplify your results

luding st
Implementation, grated software soluti
robilize 2 oli ations, izing value of your SAP ifvestment

[ Book a demo L Services

Learn more about us =
Trusted IT partner with some of North Amearicas top brands.
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Services & Solutions

Asset Maintenance
Solutions

;5 SAP

neaa.

We'll align

flexible

Latest from our Blog

2r experience, product up

All Posts >

Gorman Aravena

Enterprise Mobility Transformation

SAP® Consulting Services Enterprise Centent Management
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Staff Augmentation

our Operations:
=AM

Meet German Aravena — S4A's VP of
Product Development

Preventing Downtime: Best Practice!
EAM Companies
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Target achieved for Farayola Joaquim &g sbox x

Mohan Maddi Tue, Mar 21, .01PM (10 daysago) 2, + &
to Sandeep, me, Mansi, Himanshu, Kumar, Kulvir, Vanshika, Youngdoung, Sanya, Rameez, Arpit, Anoop, Osama, Md, Mikhail, Cha -

FUI,L"TWROLG«S W

Google Partners

Specialist

Hi Team,

| am delighted to extend my heartfelt congratulations to Farayola Joaquim for achieving quarterly targets with 81 UAA's 13976
Points.

YYou set the mission, you have been loyal to your goal and now you have succeeded in your mission. Congratulations on your
achievement.

Supportmg Google L pTOVldlYlg solutions to advertiser’s Google ads Campalgns and Once again, & & & Congratulations &: & & on this well-deserved achievement, and | look forward to seeing what great things
positioning them for success with best practices A/B testing and internal strategies that you will accomplish in the future.
have proven successful overtime.

Teleperformance Partner with [l Mohan Maddi

o 5 0 o c BopclMarsatng S0l ihone: |l North America Team Manager - Onboarding
platforms to guide recommendations and decision- making oy s s N

Ill #1252 495 7811
|l| Google

this role required utilizing data from Google tags, Google Analytics and many other
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TOR23 Scarflady Farayola

TOR23 Professional Counseling Care Associates Farayola

Problems with your account? Contact our support team and speak directly with our specialists. Click here to access our 24/7 chat and

*Only new surveys included in this email

Pod Name Company Name Rep Name Score Rep Score | Alignment Expertise Concerns|
Fusion Design - fusionprintdesign.com | Shubham Kumar| Customer 7 T
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Jaydeep | _Customer
Exceeded targets in points and had one of the highest accounts in revenue in my g | Gisiomes
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TOR28 Muskoka Frenchies Vanshika Customer

Note: Just to give you all a brief context about it, tCSAT is a Client satisfaction survey. After every 1st interaction with your clients, the client is shared with a survey. Client scores

marketing objective alignment, product expertise and addressing the concerns of S0, iaru L InGan /e el ks L ERHkan 7 QA MeIn /T3, The eSS N WitEi JoU aiEE el e s THROWE:

pod. Also topping the team with the most client satisfaction scores in terms of

bu Sine SS Owners and a gencie S Consultation Score (%): Measures the overall outcome of the ads consultation on a 7 point scale.
Rep Score (%): Measures the overall CSAT of the ads advisor (vendor rep) on a 7 point scale.
Marketing Objectives (MO) Alignment (%6): Measures CSAT on rep's understanding of how Ads solutions can meet customer MO
Product Expertise (%): Measures CSAT on rep's expertise in Ads products
Addresses Concern (%): Measures CSAT on how the rep values and addresses customer concerns.
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